GENERATION X

) ) born 1965 - 1979
s your financial plan strong enough?

Will it withstand the impact of
planned and unplanned expenses?

Build a predictable financial future and help ensure your financially healthy retirement.

With life insurance you don’t have to die to use, you have options and flexibility that can

help meet financial needs for both your planned and unplanned expenses.
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PLANNED & UNPLANNED EXPENSES
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Contact American General Life to find how to get Research and leverage our tools, information,
access to the right products and options that meet and dependable products. With life insurance
your needs — we call it Optionality , : :
you don’t have to die to use, you have options
For more details please contact: and flexibility that help meet your financial
[Producer Name] needs for both planned and unplanned

[Producer Phone Number]
[Producer Email Address]

expenses. Build a predictable financial future to

help ensure your financially healthy retirement.

Al G Life Insurance with Optionality’- Your needs. Your choices. Your way.

Policies issued by: American General Life Insurance Company (AGL). Issuing company AGL is responsible for financial obligations of insurance products
and is a member of American International Group, Inc. (AIG). AGL does not solicit business in the state of New York. Products may not be available in all
states and product features may vary by state. Guarantees are backed by the claims-paying ability of the issuing insurance company.
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