
Not Just Finance:
What Clients Wish Advisors
Would Talk About

Safety from scammers
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Physical health
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Client satisfaction
������
��
���
�����������
���
��

���������
��
��������������
��������������
�����������������
��
��������������������������

������

2

5

Personality counts
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Friends and family 
drive referrals
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Making moves
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7 “Helping me see my 
plan for my future”
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The company you keep
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Stay in touch
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Younger Clients Value
Communication & Connection 

Let’s be friends
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CLICK TO LEARN MORE

https://www.lifeandretirement.aig.com/financial-professionals/mit-age-lab-study

